
 

Wetpaint? Rings a bell...

Already off to a running start; Wetpaint Advertising is proud to announce a host of new accounts for the 2014 financial
year.

First off we have Bell Equipment, a local producer of plant, construction, mining, agricultural,
and forestry heavy equipment. One of CAT's largest global competitors, Bell Equipment is one
of South Africa's best quality exports.

Welcome to Wetpaint.

And don't forget the Novartis animal health range of agricultural welfare products. The Nation's
finest and most loved animal healthcare products boast a dominant market-share and assist in
providing food security for South Africans by improving the living conditions of livestock.

Proud to be of service.

Last but not least we have i-Sens; Korea's premium supplier of digital medical testing
equipment has selected none other than Wetpaint Advertising to launch their range of blood
glucose testing equipment to the South African market.

Here's to a long and profitable relationship.

To all of our new clients we wish you a warm Wetpaint welcome and look forward to achieving
great things!

To find out how Wetpaint can help grow your brand contact us today.
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Wetpaint Advertising

At the core of our vision lies a commitment to redefine the global advertising landscape. Drawing from deep-
rooted African perspectives while maintaining a steadfast global outlook, we emerge as a dynamic, full-
service agency, offering comprehensive solutions to ensure your band’s success on a global scale.
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