
 

Shamendran Naidu - Executive at Transit Ads

Shamendran Naidu has been appointed as executive at Transit Ads™. He has been part of the Provantage Media Group
since 2009, and has plans to take the outdoor advertising space to the next level.

Naidu: I have been appointed to executive: Transit Ads™ and am responsible for managing and leading the Transit Ads™
business, which is a division of Provantage Media Group. Part of my role is to ensure that from development to sales to
operations, the strategy and business goals are met. I am constantly interacting with staff to ensure best practices. I look at
how we strategise, respond to briefs, create new opportunities and continue to innovate.

Naidu: To position Transit Ads™ as the leader in the transit media space and to align our business growth to this. I also
want to bring valuable insight to the market. Transit Ads™ continues to research the transit environment and the consumer
within the environment. It is a dynamic space and how the consumer assimilates messaging and information is constantly
changing, so too are shopping habits.

Naidu: Educating the industry. The majority of media buyers default to allocating advertising budget to the LSM A market.

28 Nov 2016By Beverley Klein

Briefly tell us about your new role?

What will your first order of business be?

What is your main business challenge?
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So the challenge is always “how do we channel a larger percentage of spend to the LSM B market?”

We place an enormous emphasis on research in terms of demographics, the consumer’s buying habits and their behaviour
within the transit space and providing these insights to the industry, so that informed decisions can be made when
purchasing the media platforms we have to offer, thus ensuring that the necessary return on investment can be achieved.

Naidu: Evolution of the transport industry within South Africa, by expansion and improvement of the current transport
infrastructure, as well as new modes of transport such as BRT systems and Gautrain create considerable growth
opportunities and new advertising environments. This is a natural incubator for innovation and growth in terms of out of
home and digital out of home advertising opportunities. It is an exciting time for the industry.

Naidu:Being innovative and open minded, attention to detail, able to adapt to constant change, the ability to lead a dynamic
team and the capacity to always see the bigger picture.

Naidu: I’ve just graduated with an MBA so watch this space…

ABOUT BEVERLEY KLEIN

Beverley Klein is the editor of the Marketing Media South Africa section on Bizcommunity.com. With a background in journalism and historical studies, she's dived into the world of
industry news, curating content, writing and interviewing thought leaders. She's often spotted in a forest on the weekend and rarely seen without a camera. Follow @BevCPT.
#Newsmaker: Amy Meyer from CBR Marketing - 6 Feb 2017
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#Newsmaker: Tamsyn Friedman from CBR Marketing - 16 Jan 2017
It all comes down to content - 28 Dec 2016
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The biggest trend in your industry?

Most important attributes needed to do your job?

What's at the top of your bucket list?
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